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PORTO CUPECOY AWARDS CARTIER WATCH TO ISLAND BROKER 

Sales Continue to Grow at Luxury Marina Village 

 

ST. MAARTEN (March 4, 2010) – Last week, the Porto Cupecoy team awarded real estate broker 

Bruce Delaplace, of the Fontenoy Immobilier Marigot agency, with a Cartier watch. Delaplace 

received his gift on Friday, February 26, as a sign of appreciation for his dedicated work to support 

and endorse Porto Cupecoy, which resulted in one of his clients decided to call Porto Cupecoy 

home.  

Porto Cupecoy is enjoying unprecedented sales success, with an additional four homes sold 

just last month, encouraging news for the island and the real estate market. The 182-residence 

luxury seaside village developed by Orient-Express Hotels Ltd., has been praised for outselling 

similar Caribbean real estate projects of late, with Phases 1-4 now 70% sold. Homeowners have 

already started moving into residences following the January 29 grand opening event, and the 

marina and commercial components (Gran Marche, boutiques and restaurants) are, or will be, 

opening in the coming weeks. Porto Cupecoy homeowners enjoy high-end shopping, dining, 

services and amenities, in addition to residences and a luxury marina capable of accommodating 

both mega yachts and pleasure craft.  The architectural inspiration for the property is a 

Mediterranean seaside village such as Portofino, and the community is similarly anchored around a 

marina, the most exclusive and upscale on the island.   

 
To schedule an escorted tour of Porto Cupecoy, contact the sales team at +599.545.2318 
/ sales@portocupecoy.com or stop by the Preview Center located on site in St. Maarten 
at Lot 182, Rhine Road, Dutch Lowlands. For more information on Porto Cupecoy or to 
watch a “fly thru” preview video, please visit www.portocupecoy.com. 
 

# # # 
 

Orient-Express, (NYSE: OEH, www.orient-express.com) the name behind an elite collection of 
travel experiences, first came into being in 1883 as one of the world’s most exciting and indulgent 
train journeys.  Today those same two evocative words also embrace hotels, cruises and other 
luxury rail adventures in 25 countries, across five continents.  The Company has offered 
exceptional luxury travel experiences since 1976, when it first purchased Hotel Cipriani in Venice 
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and then shortly afterwards, recreated the celebrated Venice Simplon-Orient-Express, linking 
London, Paris and Venice, along with other European cities.  Today, the company owns or part-
owns and manages 49 businesses, 39 of which are highly acclaimed hotels, each unique in style, 
from the Mount Nelson in Cape Town and Rio’s Copacabana Palace, to the Grand Hotel Europe in 
St. Petersburg and Maroma Resort & Spa on Mexico’s Riviera Maya.  There are two restaurants, 
including ‘21’ in New York, two river cruise operations and six luxury trains.   
 
Orient-Express real estate developments draw on over 30 years of experience in the creation of 
luxury resorts and travel experiences.  The company’s overriding commitment to providing the 
highest quality of service, products and amenities in its hotels, trains and cruises is also a standard 
in its real estate developments. In addition to Porto Cupecoy, Orient-Express is currently offering 
luxury lifestyle residences at The Villas at La Samanna (St. Martin), Keswick Estate (Charlottesville, 
Virginia) and Napasai (Koh Samui, Thailand). The company owns developable land in 
Madeira; Riviera Maya, Mexico; and St. Michaels, Maryland. 
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